
Together, We Can Transform 
Pediatric Medicine and Science
Our vision for a healthier future is the 
thread that ties together a patchwork of 
stories. Stories of science and compassion; 
transformation and innovation; bravery 
and breakthroughs. It is this vision that 
relentlessly drives us. With your help,  
we can deliver on our promises to every child: 
the promise of a cure, the promise of a safer 
space and the promise of a healthier future.

Join Us: Corporate Partnership
We understand that where your company 
invests its time, resources and energy is a big 
decision, and we know that when it comes to 
corporate philanthropy, one size doesn’t fit all. 
As one of the nation’s top-ranked children’s 
hospitals, Lurie Children’s provides customized 
and meaningful partnership opportunities—
including unique year-round engagement—that 
achieve your business goals while making an 
impact on kids and families. There are many 
opportunities available to develop a unique and 
comprehensive partnership.



Legal Name: Ann & Robert H. Lurie Children’s Hospital of Chicago Foundation 
Mailing Address: 225 E. Chicago Avenue, Box 4, Chicago, IL 60611   
Federal Tax ID: 36-3357006

Explore Corporate Partnership Opportunities

As a nonprofit medical center, we rely on philanthropy to make advancements in care, invest in leading-edge research 
and support families. Through a partnership with Lurie Children’s, your company can help lead the way in pediatric 
healthcare and showcase your trust in our mission. From cause marketing, to programmatic support, to event 
sponsorship and employee engagement, we can help you find the best way to make the biggest impact.

Cause Marketing 

Raise awareness while making an impact by publicly aligning 

your brand with and raising funds for one of the top children’s 

hospitals in the nation. Some examples include:

• Customer donation: A customer has the opportunity to 

round up their purchase to the nearest dollar at 

checkout.

• Corporate donation: Portions of the sale of a specific 

menu item or product is donated to Lurie Children’s 

during a designated time frame.

• Customer and corporate donation: Customers who 

donate to Lurie Children’s receive something to drive 

them back to your business.

Program Support

Lurie Children’s is home to unparalleled advancements in care 

and cutting-edge research that are helping provide a healthier 

future for every child. Some examples include:

• COVID-19 Support: Ensure that children have access to the 

healthcare they deserve, that our workforce remains safe 

and healthy and that we work with partners to secure the 

supplies required to deliver exceptional care to the 

children and families we serve.

• Healthy Communities: For most children, their zip code 

impacts their health more than their genetic code. 

Children in low income neighborhoods are affected by 

multiple health issues, including asthma, violence, obesity, 

trauma and more. Lurie Children’s Healthy Communities 

links our institution’s clinical work to community-focused 

initiatives that aim to address the social determinants of 

health.

• Access for Every Child: Many of the families we serve are 

already struggling financially, and medical expenses 

further strain their resources. That is why Lurie Children’s 

steps in to ensure that all children can access the care 

they need and deserve.

•

Employee Engagement 

Successful corporate philanthropy leverages the passions and 

interests of the company’s workforce. Some examples include:

• Volunteerism: Organize your team to participate in a 

number of in-hospital, clinic or community based activities 

designed to support patients and families.

• Employee giving: Payroll deduction is a convenient way for 

your employees to donate each pay period, or to make a 

one-time gift through payroll. Simply add Lurie Children’s 

to the list of agencies on your company’s pledge form.

• Matching gifts: Whether an individual has given a one-

time donation or hosted a fundraiser, these efforts are 

often eligible to be maximized through a corporate 

matching gift program.

• Event participation: form a team that would dance, run, 

climb, or walk for Lurie Children’s. 

CORPORATE@LURIECHILDRENS.ORG  

Event Sponsorship

Lurie Children’s signature events provide opportunities to 

engage with employees, business partners and clients, as well 

as network with like-minded corporate leaders. 

Through a customized event marketing and engagement plan, 

your company will prominently align with Lurie Children’s and 

rally behind changing the future for kids.

Thank You!

Through your generosity and support, your company can invest 

in our progress and drive innovation. If you have ideas for 

implementing new programs for our patients, our corporate 

partnerships team is available to customize a plan that aligns 

with your company’s philanthropic priorities. 



Cause Marketing 
Raise awareness while making an impact by publicly aligning your brand with and raising funds for one of the top 
children’s hospitals in the nation. Cause marketing partnerships, including fundraising via point-of-sale, vendor/ 
business-to-business, and integrated marketing campaigns, can help enhance customer loyalty, drive sales and send 
a strong message that your company is dedicated to its local community. 

 
 
 
 
 
 
 
 

Partnership with Purpose 
At Ann & Robert H. Lurie Children’s Hospital of Chicago, we understand that where your company invests its 
time, resources and energy is a big decision, and we know that when it comes to corporate philanthropy, one size 
doesn’t fit all. As one of the nation’s top-ranked children’s hospitals, Lurie Children’s provides customized and 
meaningful partnership opportunities, including unique year-round engagement, that achieve your business goals 
while making an impact. 

Studies show three out of five millennials believe local children’s hospitals need support and nearly nine out of 
ten Americans would switch to a brand that is associated with a good cause.2 There are many opportunities for a 
comprehensive partnership with Lurie Children’s. 

 
 
 
 
 
 

 

 
 

 
 

 

Event Sponsorship 
Lurie Children’s signature events provide opportunities to engage with employees, business partners and clients, as 
well as network with like-minded corporate leaders. Through a customized event marketing and engagement plan, your 
company will prominently align with Lurie Children’s and rally behind changing the future for kids. 

Corporate Giving 
Lurie Children’s is home to unparalleled advancements in care and cutting-edge research that are helping provide 
a healthier future for every child. Through direct support of a Lurie Children’s program, your company can invest 
in our progress and drive innovation - helping to lead the way in pediatric healthcare and showcasing your trust 
in our mission. 

Employee Engagement 
Nearly 90% of employees say their job is more fulfilling when provided opportunities to make positive social impact. 
Successful corporate philanthropy leverages the passions and interests of the company’s workforce. Employee giving 
campaigns, volunteerism and event participation are just a few of the ways your employees can actively engage with an 
interest and passion that broadly resonates with employees: children’s health. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Join other community-minded businesses and national Children's Miracle Network 
partners in Lurie Children's premier corporate giving society, Corporate Champions, 
through an annual contribution of $10,000 or more. Benefits include volunteer 
opportunities within the hospital and an invitation to our exclusive networking events. 

 
 
 
 
 

 

Giving back to the local communities is embedded into our 
mission to be the helpful place, but our partnership with 
Lurie Children's goes far beyond that. Through our work 
together, we're able to bring together store owners and their 
teams, employees at our corporate office and our vendor 
partners for a cause that everyone can rally around: helping 
kids get and stay healthy.  

 
 

Kane Calamari, SVP of Human Resources at Ace Hardware and 
President of the Ace Hardware Foundation 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Lurie Children’s is proud to maintain one of the most recognized and respected charity brands in the Chicago 
region. Cause marketing partnerships with our hospital allow companies to publically align with Lurie 
Children’s mission and brand, while engaging customers in authentic and unique experiences that deliver on 
key business objectives. Lurie Children’s fundraising campaigns are strategically designed to boost employee 
engagement and forge long-lasting relationship with a cause that resonates strongly across many different 
local and metropolitan communities. 

• Fundraising for Lurie Children’s through point-of-sale cause marketing provides your business with the 
opportunity to enhance customer engagement and provide front-line employees with a meaningful and 
empowering role. 

• Lurie Children’s understands the importance of building strong relationships with your business customers, 
clients and vendor partners. By partnering with Lurie Children’s to engage with these key audiences, you can 
foster strong relationships while helping to change the future for local families. 

• Collaborating with Lurie Children’s through an integrated marketing campaign allows your company engage 
with customers in way that empowers them to make a difference in an otherwise routine experience. 

 
 

 

4 out of 5 parents recognize 
the Lurie Children’s brand 

Lurie Children’s remains the 
most preferred children’s 

hospital in the Chicago area 

9 out of 10 families treated 
at Lurie Children’s would 
recommend the hospital 

 
 

Choosing a mission that resonates with a broad audience is crucial to a successful cause marketing campaign, and short- 
term campaigns are far less likely to result in a positive impact on a company’s reputation and sales. By partnering with 
Lurie Children’s, you can establish a meaningful and long-lasting campaign that makes an impact on the lives of Chicago 
families and meets business needs. 

 

 

Make a Difference 
through Cause Marketing 

Cause Marketing 



 
of consumers choose, switch, avoid or boycott a brand based on its 
stance on societal issues.¹ 

 
 
 

The purpose attributes most important to brand reputation are 
responsibility, community care, advocacy and environmental protection.² 

 
 
 

Two out of three young people would stop purchasing a product or 
consider doing so if the company stood for something that didn’t align 
with their values.³ 

 
 
 

of consumers have given at point of sale in the last 12 months. Of those, 
81% say they like or don’t mind being asked to give at the register.4 

 
 

1. Edelman’s Earned Brand 2018 study 2. 2018 Porter Novelli/Cone Purpose Premium Index 3. DoSomething Strategic's 2018 Survey 
of Young People and Social Change 4. Catalist 2018 POS Giving: Progressing and Prospering 

 
 
 
 
 
 
 
 

NRG created their Choose to Give program as a way to 
showcase their dedication to enhancing the communities 
in which they serve. Every NRG customer has the option 
to enroll in this program which triggers an immediate $50 
donation to the customer’s community partner of choice 
and donates 1% of the customer’s bill each month. Lurie 
Children’s as a beneficiary was able to direct these donations 
to the areas of greatest need as well as other areas that NRG 
had a passion for. As a result of the success of this program, 
NRG recently committed $1 million to the Chicago Institute 
of Fetal Health within Lurie Children’s and plans to continue 
engaging their customers in this local cause. 

69% 

64% 



57% 22% 
 
 

Billion 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Lurie Children’s recognizes that employee engagement is closely tied with organizational performance and that 
the most successful engagement opportunities help build company culture and foster employees’ relationships 
with each other. Lurie Children’s provides meaningful opportunities for your company to connect employees 
with a cause that can change the future for children and families. 

 
• Elevate executives and inspire emerging leaders by providing them with networking opportunities with 

Chicago industry and civic leaders. By joining one of 13 affiliated organizations, your employees can play a 
leading role in demonstrating your company’s commitment to advancing the community and supporting an 
area that resonates most with them. 

• Build teamwork by mobilizing employees to participate in one of Lurie Children’s community events or custom 
volunteer opportunities that help create a sense of belonging and build trust with your organization. 

• Empower employees with the opportunity to make a tangible impact by establishing a Lurie Children’s 
workplace giving program. Lurie Children’s is recognized on many leading workplace giving platforms and our 
team will provide support for employee recognition. 

 

 

 

Turnover dropped by 57% 
in employee groups most 
deeply connected to their 

companies’ giving and 
volunteering efforts reports.1 

Employees at companies that 
host multiple charitable giving 
events were 22% more likely 
to say that their company had 

a clear purpose.2 

An estimated $4-$7 billion in 
corporate matching gift funds 
goes unclaimed each year and 
84% of people are more likely 
to donate if there is a match.3 

 
 

1. Benevity 2018 Engagement Study 2. O.C. Tanner Charitable Giving Study 3. Double the Donation Study 
 
 
 

 
Providing Opportunities 
for Impact 

 
 

Employee 
Engagement 



 
 
 
 
 
 
 

Step Up for Kids 
January 2020 | Aon Center 

 
 
 
 
 
 
 

Move For Kids 
May 2020 | Soldier Field 

 
 
 
 
 
 
 

Run for Gus 
July 2020 | Diversey Harbor 

 
 
 
 
 
 
 

Marathon Team 
October 2021 | Grant Park 

 
 
 
 
 
 
 

Chicago Dance Marathon 
February 2020 | Chicago Marriott Mag Mile 

 
 
 
 
 
 
 

Extra Life 
November 2020 | Online Streaming 

Whether your team is interested in stepping onto the dance floor 
or across the finish line, you can build camaraderie amongst 
employees and support kids and families at one of our events. 

 
 

 

 
 

Corporate Cup is a classic field day mixed with a little decathlon and a whole lot of friendly competition. Teams 
representing local companies will face off in a variety of traditional events like tug of war and relay races—plus new 
events that will challenge strength, speed and wit. Teams will battle it out on the field while raising life-changing 
funds to support the patients and families at Lurie Children’s. The winning company will take home the coveted 
Corporate Cup plus bragging rights until next year’s competition! 

 
 
 

Employee engagement is engrained in the culture 
at C.H. Robinson, which has become one of Lurie 
Children’s most comprehensive partners. C.H. 
Robinson supports Lurie Children’s year-round 

through community event sponsorships and teams, programmatic support of the Department of Family 
Services and custom in-hospital volunteer opportunities. Most notably, C.H. Robinson employees raise nearly 
$100,000 annually through activities within their office. From associates volunteering at events and emerging 
leaders’ positions on junior boards, to leadership involvement on the Foundation’s Board of Directors, every 
level of C.H. Robinson rallies behind Lurie Children’s mission. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Why Lurie Children's? 
• The Leader - ranked the best pediatric hospital 

in Illinois and among the top in the nation by 
U.S.News & World Report 

• The First - pediatric hospital in the country to 
implant the child-sized version of a completely 
artificial heart 

• The Only - pediatric fertility and hormone 
preservation and restoration program in Illinois 

• The Innovator - leading the first vaccine trial 
for pediatric brain tumors on the Midwest 

Why Now? 
• Almost - 84% of patients will beat 

childhood cancer. 
• Lurie Children's heart transplant patients 

have a first-year survival rate of almost 100% 
• Our public health experts partner with 

children and families in almost all 650 
Chicago Public Schools 

But almost isn't good enough. In partnership with 
Chicago's corporate leaders, we can deliver on our 
promises to every child... 

 
 

 
 

The Promise of a Cure 
Every child deserves the chance to overcome a serious illness. By 
accelerating research, we can find cures and transform pediatric medicine. 

 
The Promise of a Safer Space 
Every child deserves a safe and secure environment. Strengthening 
families in the community, and in the hospital, helps ensure all children 
have the opportunity to thrive. 

 
The Promise of a Healthier Future 
Every child deserves access to leading-edge care. We are creating frontier 
programs that innovate pediatric medicine and ensure healthier futures. 

Health is More Than Healthcare 
Lurie Children’s community initiatives address pressing health challenges affecting children, youth and 
families. We work with communities to better understand their unique needs and uses proven, evidence- 
based practices to address health issues and inequities. 

48% of children in Chicago live in low 
child opportunity areas 1/3 of Lurie Children’s patients live in under- 

resourced Chicago neighborhoods 

 
Drive Innovation and 
Support Progress 

 
 
 

Corporate Giving 



Corporate Partnership 
A new piece of equipment that can advance patient care, a discovery in medical research 
that should be fast-tracked, or the ability to expand our programs and facilities to serve 
more children—your investment makes these and other initiatives possible. 
As a non-profit medical center, we rely on philanthropy to make advancements in care, 
invest in leading-edge research and support families. Through a partnership with Lurie 
Children’s, your company can help lead the way in pediatric healthcare and showcase your 
trust in our mission. 

 
 

 

222,000 patients 
treated every year 

30% increase in patients 
served since 2012 

55% of patients and 
families are uninsured 
or underinsured 

$125 Million in 
uncompensated care 

 
 
 

 
 
 
 
 
 
 
 
 

Since 2001, Kohl's Corporation has committed nearly $13 
million to Lurie Children’s through its national philanthropic 
program, Kohl’s Cares, which sells children’s books and toys 
of which Kohl's donates 100 percent of the net profit to 
charitable initiatives nationwide. To date, Kohl's has raised 
more than $340 million through this merchandise program. 

 

Most recently, Kohl’s Cares continued its 17-year partnership with Lurie Children’s by granting $1.1 million 
over two years to develop a comprehensive multi-level health and wellness initiative focused on three 
Chicago communities: Englewood, Rogers Park and Pilsen. The initiative is being implemented by the 
Consortium to Lower Obesity in Chicago Children (CLOCC), a public health outreach program created by 
Lurie Children’s. 



Sponsor an Event 
to Make a Difference 

Event Sponsorship 

 
 
 
 
 

Lurie Children’s is proud to host events for every 
interest—fitness enthusiasts, golf fanatics, gala 
goers, or the entire family. 

 
By participating in Lurie Children’s events, corporate sponsors play an 
important role in raising critical funds to support services and programs 
for our patients and families. Sponsorship opportunities can be 
customized to meet a variety of business goals, including: 

BRAND VISIBILITY: Prominently align your company with a nationally 
recognized children’s hospital and leading Chicago institution. Through 
customized integrated marketing activations, event sponsorships will 
increase brand awareness while showcasing your commitment to healthy 
futures for children. 

EXECUTIVE ENGAGEMENT: Lurie Children’s event sponsors are given tailored 
opportunities to celebrate and network among key business leaders at 
signature events that are highlights of Chicago’s social scene. 

EMPLOYEE ENGAGEMENT: Whether your goal is to cultivate emerging 
leaders or unite teams across all levels of the company, our event sponsors 
are able to empower employees and increase morale by providing them with 
the opportunity to connect directly with an important cause. 

RECOGNITION 
 
 
 
 
 
 
 
 
 

BENEFITS 
 

Align your brand with the world- 
renowned care and reputation of 
Lurie Children’s 

 
Provide an excellent platform 
for employee engagement and 
activity 

 
Gain valuable and broad 
exposure through pre-event 
marketing, on-site activation 
and post event-impressions 

 
Send a strong message to 
your customers, clients and 
employees by demonstrating your 
commitment to Chicago’s kids 
and their futures 



 
 
 
 
 
 

Recognition and 
Engagement Benefits 

 

Q1
 

Aon Step Up for Kids 
PRESENTED BY KPMG **** ** **** ** 
Chicago Dance Marathon 
PRESENTED BY SOLSTICE ** * **** *** 
Chips & Sips *** *** *** *** 
First Look for Charity ** ** *** * 
Snowball ** * *** **** 

Q
2 

Move for Kids **** ** **** * 
Pro Amateur Golf Championship 
and Dinner on the Bluff *** **** *** * 

Q
3 

Corporate Cup **** * **** ** 
Gold Coast Fashion Show *** *** *** **** 
Little Heroes League FunRaiser *** ** **** *** 
Run for Gus 
PRESENTED BY DELOITTE *** * **** **** 

Q
4 

Annual Holiday Luncheon * *** * ** 
The Children's Ball *** **** *** * 
Cocktails for a Cause ** * *** **** 
Marathon Team * * ** ** 

 **** *** ** * 
Winter Wishes CO-PRESENTED BY 
BOEING AND TISHMAN SPEYER ** *** *** ** 

 Extra Life ** * **** *** 
 
 

* ** *** **** 
less Engagement more 
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